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The Bank Director's Valuation Handbook
What Every Director Must
Know about Valuation
Published by Mercer Capital

182 pages

$55.00 (1-5 copies)

$29.00 (6 or more copies)

This handbook is specifi

cally for bank directors and

managers. It prOVides basic information and

insight into those cirucumstances that involve

valuation and other financial consulting. Each

chapter addresses a valuation issue that might

surface at your financial institution and sum

marize key issues and vocabulary to assist you

in asking the right questions of your profession

al advisers. This book is designed to be a ready

resource-not an academic treatise.

To order, contact Barbara Walters Price at
901-685-2120 or via e-mail at

priceb@mercercapital.com.

The Banker's Handbook on Credit Risk
By Morton Glantz and

Jonathan Mun

Published by Academic Press

432 pages

$79.95
The current "credit

crisis" from the subprime

mortgage meltdown is just the most recent

example of how essential good credit risk mea

surement and modeling tools are for bankers.

Thanks in part to the Basel II accords, banking

has evolved into a rigorous discipline based on

advanced quantitative tools. Many otherwise

capable bankers find it difficult to keep up with

the latest quantitative tools.

The Banker's Handbook on Credit Risk

shows you how to comply with Basel II regula

tions on credit risk step by step, building on the

basics in credit risk up to advanced credit risk

methodologies. This advanced credit/risk man

agement book takes a "new tools" approach to

Basel II implementation. The book comes com

plete with a OVO filled with sample modeling

videos, case studies, and software applications

to help the reader get started immediately.

Available through Elsevier.com or

Amazon.com or by calling 781-221-1615.

Harvard Business Review on Corporate
Governance
Published by Harvard

Business Press

240 pages; paperback

$9.50
Corporate governance can

raise many difficult leader

ship, strategy, and policy

questions within an organization. Harvard

Business Review on Corporate Governance

is an essential reference, focusing on both

policy and strategic challenges, for senior

managers working with boards or dealing with

governance issues. This is part of the Harvard

Business Review Paperback series, which

brings managers and professionals the fun

damental information they need to stay com

petitive in a fast-moving world. Gathered in a

highly accessible format are the leading minds

and landmark ideas that have established the

Harvard Business Review as required reading

for forward-thinking businesspeople worldwide.

To order, visit www.amazon.com.

Detecting Red Flags in Board Reports:
A Guide for Directors
Comptroller of the Currency,

Administrator of

National Banks

60 pages

$15.00
Good decisions begin

with good information, A

bank's board of directors needs concise, accu

rate, and timely reports to help it perform its

fiduciary responsibilities. This booklet describes

information, generally found in board reports,

that national bank directors use to meet their

fiduciary responsibility. It highlights red flags

or trends that may signal existing or potential

problems.

To order, visit the DCC website at

www.occ.treas.gov.

Enterprise Risk Management and COSO
By Harry Cendrowski and

William C. Mair

Published by John Wiley &

Sons

335 pages

$78.95
The importance of risk

management has increased

in recent years as numerous accounting scan

dals, financial crises, and billion-dollar frauds

have caused investors and organizations to lose

large amounts of wealth. This book introduces

a holistic risk assessment methodology, build

ing upon the original COSO framework and

COSO's subsequent enterprise risk management

publication. This methodology allows managers

and risk assessment practitioners to accurately

measure the levels of enterprise risk.

To order visit www.wiley.com. call 877

762-2974, or visit www.amazon.com.

The Art of Succession Planning

By Michelle Rae Gula

Published by Red Room

Publishing

66 pages

$42.90
Succession planning

should be more than just

choosing the company's

next chief executive officer, although that is

certainly very important. Ideally the process

should also focus on creating a culture of

leadership and high performance-what the

book calls a CEO culture-throughout the

organization. The end result will be a group of

motivated employees who constantly increase

their individual skill set and thereby improve

the performance of the organization throughout

all of its operations. The author, Michelle Rae

Gula-who is president and CEO of m.rae asso

ciates, inc. - is an experienced management

consultant who specializes in community bank

ing and has worked closely with directors and

CEOs on succession planning, risk management

and strategy.

To order, visit the m.rae associates, inc.

website at www.mraeassociates.com and select

Succession Planning, or contact Stephanie

Flurer at 484-895-1673.
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